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TNPABUTENBCTBO POCCUIMCKOW OEIEPALIVU

@E[EPAJIBHOE TOCYJAPCTBEHHOE BIOIKETHOE OBPA3OBATEIBHOE YUPEXXIEHUE
BBICIIErO OBEPA3OBAHUA

«CAHKT-IETEPBYPTCKUV TOCYZAPCTBEHHbBIVI YHVUBEPCUTET»
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| O6 yTBepxzenun
y4e6HO-MeTOMMYECKON JOKYMEHTAIIAH
JIONIOJIHHUTENBHOH 06pa3oBaTeIbHOM
L nporpammsl (mmudp B1.1073.%)
Ha 2021/2022 yueGHslit rox _’

B cooTBeTcTBHE ¢ MpHKa30M NIEpBOro IpopeKTopa 1o yueOHo#H, BHeydeOHO0M H yueOHo-
Metoaudeckol pabote ot 22.08.2016 Ne 6372/1 «O6 yTBepaeHnH PermaMeHTa CO3/JaHUA H
peanu3anMy  JONONHHTEIBHBIX oOpa3oBaTenbHEIX IporpaMM» (€ NOCICAYIOMAMH
H3MEHCHHUAMH U JOTIOJTHCHHAMH)

IMTPUKAS3BIBAIO:

1.  VYTBepmuth yueOHO-METOMIECKYIO JOKYMEHTALHIO JONOJIHATEIHHOM
npodeccHoHaNbHOM 00pa3oBaTeNbHOM mporpaMMEl  Ipo(eCCHOHAILHOM HEPENOArOTOBKH
«Pexnama ¥ cBs31 ¢ o6mecTBeHHOCTRIO (mmmgp B1.1073.%) Ha 2021/2022 y4ebusiii rox:

1.1. KoMmeTeHTHOCTHO-OpPHCHTHPOBAaHHBIA Yy4ye6HBIA IUIaH (perucTpaliMOHHBIE HOMED
21/1073/1) (Ilpunoxerne Nel);

1.2. Kanenpapusiit yaeOnsiii rpadpuk (IIpunoxenne Ne2);

1.3. O6myro xapakrepuctuky (mmdp B1.1073.*) (llpunoxenue Ne3).

2. Havanbauky VYhopaBneHds oo cBa3sM ¢ oOmiecTBeHHoOCTEIO JaiywmHy T.T.
ofecreunTh MyOIHMKAaIMIO HACTOAIMETO IpHKa3a Ha caifte CIIOIY.

3.  3a pa3pfCHCHHEM COAEp)KaHHMA HACTOSAIIEr0 IIpHMKas3a clieyeT oOpamarhes
nocpeacTBoM cepeuca «BupryanmbHas npmemsas» Ha caifte CIIGI'Y x HavanbHuKy
VYrpasnenus o6pa3oBaTeIbHBIX POrPaMM.

4. TlpemnoxeHHs IO M3MEHEHHIO M/HIM JOIIOJHEHHIO HACTOSMINETO IIpHKa3a HallPaBiIATh

Ha aJpec 3MeKTPOHHOMN MOYTE org@spbu.ru.
5.  KoHTposs 3a HCOMHEHWEM HACTOSINEro NpHUKa3a OCTaBILIO 3a CO60H.

OcHoBaHme:  crmyxeOHas  3ammcka  gupekropa  IleHTpa — ZJONMONHHTENBHBIX

o6pa3oBaTebHEIX NPOrpaMM U AOBY30BCKO# MOATOTOBKY HO HANPABICHUAM XKyPHATHCTHKA
¥ npuKIafHbe KommyHuKanun [lerpoBoit M.C. ot 26.05.2021 Ne 05/1/24-06-13.

M.A. COJIOBBeBaT
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Pexnama u ceasu c obwecmsennocmuio
Advertising and public relations

NOABH] HPOrPAMMBI HOII npogheccuonanvroti nepenodzomosxu
HO3HIHA B JIHNECH3IHH Hononnumenvroe npogheccuonanvroe obpasosanue
no tpodumo (mpoduam) He npedycmompeno
dopma obyuenns: oyHaa
f3bIK(H) 00ydennn: Dpyccrui
Perucrpanmonnsiii Homep y4eGHOTO TUIaHa 21/1073/1

Cankt-IlerepOypr




Pa3nen 1. @opmMHEpyeMble KOMIETEHHHA
1.1.  KommnereHumuwu, GpopMHpyeMble B pe3yJbTaTe OCBOCHMS NONOIHUTEIBLHOM 06pasoBareibHON
TIPOrpaMMBI:

IMpoduns Koa xoMnerennmu HanmveHoBanwe ¥ (WiM) onucaHWe KOMIETEHIMA
JK-1 cnoco0eH COBEpPIICHCTBOBATL ¥ Pa3BUBATHL CBOM

HHTEJUIEKTYaIbHBIN B O0IIeKYJIGTYPHBIH YPOBEHb

AK-2 croco6eH K CaMOCTOATENLHOMY 00y9eHHIO HOBBIM

METOaM HCCIIEIOBAHUA, K H3MEHEHHIO HAyIHOTO H
Hay4YHO-TIPOM3BOICTBEHHOTO MPOGHIA CBOEit
1po(heCCHOHAIBHOM IESTENHHOCTH

JK-3 CIIOCOOEH UCTIONB30BATh HA MPAKTHKE YMEHHI U
HABBIKM B OpraHU3alii MCCIISAOBATENBCKHX H
NPOEKTHBIX paboT

JK-4 croco0eH HCIIONIb30BaTh HOPMATHBHEIE IIPABOBLIE
JOKYMEHTHI B CBOEH JIEATEIIbHOCTH

JK-5 crnoco6eH K CaMOPa3BHTHIO, TIOBLILIIEHHIO CBOEH
KBaTH(UKALHN M MACTEPCTBA

JK-6 CHOCOO€EH HCMOJIB30BaTh OCHOBHEIE MTOJIOXKEHHA U

METOABI COLMATBLHBIX, TYMaHHTaPHBIX U
SKOHOMHYECKHX HAyK IPH PSOICHHH COLHATBHEBIX H
npo¢eCCHOHANIBHBIX 3aJa4, CIIOCOGEH aHaTM3HPOBaTh
COLMAILHO-3HAYHMBIE IPOGJIEMBI M MPOLECCH

JAK-7 cnocobeH pabotaTsk ¢ HHpOpMaLHell B II00aIBHBIX
KOMIBIOTEPHBIX CETAX
JK-8 CHOCOOEH CaMOCTOATENIEHO MIPHOGPETATH C IOMOMIBIO

HH()OPMALIHOHHBIX TEXHOJIOTHI U HCTIONL30BAaTh B
TIPaKTU4ECKOM IEATEBHOCTH HOBbIE 3HAHUSA H
YMEHHS, B TOM YHCJI€ B HOBBIX OONAcTAX 3HAHHIA,
HEMOCPEICTBEHHO He CBA3aHHBIX cO cepoit

JeqTeIbHOCTH
AK-9 cnoco6eH K MpothecCHOHATIPHOM 3KCIUTyaTaliu
COBPEMEHHOTr0 000pyIOBaHNA H MPHGOPOB
JAK-10 cHoco0eH IUIAHUPOBATh H OCYHIECTBIIATh
KOMMYHHKALMOHHBIC KAMIIAHWH M MEPONPHATHS
JK-11 cnoco6eH yTpaBJISTh NPOLIECCAMM CTPATETHYECKOTO

IUIAaHAPOBAHHUA, MIOATOTOBKH, TBOPUECKO# MpopaGoTKu
Y peatd3aliii KOMMYHHKAIIMOHHEIX IPOTPaMM H
MeponpusTHii, 00ecTieunBaTh UX Ka4eCTBO U

30 PEeKTHBHOCTE
JAK-12 cnoco0eH OCyHIEeCTBIIATh KOPPEKTHPOBKY H KOHTPOJb
KOMMYHHKALMOHHBIX POrpaMM B MEpONpHATHIA
AK-13 cnocoGeH pa3pabaThiBaTh CTPATErHYECKHE KOHLIEIHN

U OM3HeC-TUTaHbI NPOEKTOB, OCYIIECTRIIATE
PYKOBOJCTBO IPOEKTHOM IeATEILHOCTHIO

JK-14 croco0eH K BHIpaBOTKe HECTAHAAPTHLIX pelIeHMi

AK-15 cnoco0eH pa3pabaThiBaTh IUIaHBI ¥ IPOTPAMMBI
HHHOBALHOHHOM JEATEIbHOCTH, TEXHUKO-
SKOHOMMYECKHE 060CHOBaHHA HHHOBAIIHOHHBIX
TIPOEKTOB

JAK-16 CIoco6€eH OMpeReNnATh CTpaTerHIecKue ey H
PYKOBOAMTE NIPOEKTUPOBAHHEM, IIJITAHHPOBAHHEM,
MOATOTOBKO#H M peann3anyedl KOMMYHHMKAIIMOHHBIX
KaMIaHUi U MEpONIPHATHI

AK-17 croco0GeH OLICHHBATE Ka4ecTBO U 3(¢ekTHBHOCTD
MPOEKTOB C yIETOM BO3MOXKHOCTEH HCTIOJIb30BaHHA
COBPEMEHHBIX METOJIOB MX peaIM3alliy, KOHTPOIA ¥




KOPPEKTHPOBKH

JTK-18

CIOCO0OEH HCTIONB30BATh JIEMEHTHI 3KOHOMHYECKOTO
aHAIIA3a B IPAKTHYECKOH JeATEIBHOCTH ¢
paspabaThiBaTh TEXHHKO-9KOHOMHYECKHE
000CHOBAHHA TPOEKTOR

JTK-19

Croco6GeH HHTEPIPETUPOBATH ¥ MPEACTABIATE
pe3yJIbTaThl HAY4YHBIX HCC/eJOBaHMH, COCTABIIAT
NpaKTHYeCKHe PeKOMEHIAIMH Ha X OCHOBE,
BBIIBHTaTh NIPUHLMITMAILHO HOBBIE THIIOTE3BI,
MPOTHO3UPOBATh TEHACHIIHH

JTK-20

cnocobeH peann30oBRIBATH 3HAHUA B 00JIACTH PeKJIaMBI
U CBA3eH ¢ 0OMECTBEHHOCTHIO KaK c(epEl
nipodecCHOHANBHON NesTeNbHOCTH

IIK-21

crocoOeH yYaCTBOBATh B CO3JIaHHH YPQEKTHBHOM
KOMMYHUKALMOHHO HH(PaCTPyKTYpBl OpraHu3alyy,
obecriedeHUH BHYTpeHHe# U BHeMIHEH
KOMMYHUKALIMH, B TOM YHCJIE C TOCYJapCTBEHHBIMH
YUpEXKIeHUAMH, O0IIeCTBEHHBIMH OpraHH3aluAMH,
KOMMEPYECKHMH CTPYKTypaMH, CpeIiICTBaMH MacCOBOMH
HH(OpMalUH; YIaCTBOBAaTh B GOPMHUPOBAHHH H
MOJIZICPXKaHHH KOPIOPAaTHBHOM KYABTYPBI

TIK-22

cnocoGeH OpraHu30BaTh MOATOTOBKY K BBIITYCKY,
MPOM3BOJICTBO ¥ PacpOCTpaHEHHE PEKITAMHOM
MPOAYKLMH, BKITFOYas TEKCTOBbIE U rpadudecKue,
pabouue ¥ NMpe3eHTAMOHHEIE MATEPHAJIBI B paMKax
TPaJAVLIHOHHBIX U COBPEMEHHBIX CPEJICTB PEKIIAMBI

IIK-23

cnocobeH co31aBaTh TEKCTHI U JOKYMEHTBI,
HCIOJIb3yeMEIe B cepe cBa3eil ¢ 00MeCTBEHHOCTHIO H
peKJIaMBl, BiiaJieeT HABbIKaMH JINTEPaTypHOTO
peNaKTHPOBaHHA, KOHPAMTHHIa

K24

criocoGeH OpraHu30BaTh U IPOBECTH MaPKETHHTOBbIE
HCCJISIOBAHMA ¢ LIEJIBIO COCTABJIICHHUA ITPOTrHO3a
Pa3BUTHA PHIHKA, €r0 €MKOCTH M JUHAMUKH clipoca ¥
npeanoureHnii morpebureneii u pazpaboTku Mep mo
NOBBIIEHHIO €€ KOHKYPEHTHOM MO3HIUH

JK-25

crocobeH K MCIHAIUIAHUPOBaAHHUIO

TIK-26

croco6eH MOATOTOBHTH MPOSKTHYIO JOKYMEHTALHMIO
(TeXHHKO-3KOHOMHYECKOe 000CHOBaHHE, TEXHHYECKOE
3aaHue, OU3HEC-IUIaH, KpeaTUBHEIA Opud,
COTJIAllICHHUE, IOTOBOP, KOHTPaKT H Jp.)
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VTBEPXKIEH
IPHUKA30M HaYaIbHUKA
Vopasiends 06pa3oBaTeJIbHEIX MPOrpaMM

or N 0b. 20 Ne 6//5%/

KAJIEHJIAPHBI YUEBHBIN TPA®HUK
JONOTHUTENLHOM NpodeccHOHAIBHOM 06pa3oBaTebHOM MPOrpaMMBI
«Pexy1aMa H CBH3H ¢ 06MECTBEHHOCTLIO»

Iudp obpaszoBarensHoit nporpamMmsel mugp B1.1073.*
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IIpunoxenne Ne3

VTBEPXJIEHA
IPHKa30M HaJaJIbHAKA
VYnpasnenus 06pa3oBaTenbHBIX IpOrpaMM

or O4.06.203.4 Ne MM;/{

Canxr-IlerepGypreknii rocyxapcTseHHbI# YHHBEPCHTET
OBIIAA XAPAKTEPUCTUKA
AONOJHHTEJILHOM npodeccronANBHOM 06pA30BATENLHON HIPOrPpaAMMBI

Pexnama u ceaszu c obuecmsennocmvio
Adbvertising and public relations

IIn¢p obpaszoBarennnoit nporpammei B1.1073.*

HOABH] HPOrPAMMBI JHOII npogheccuonanvroli nepenodzomoexu
NO3HNHASA B JIHNEH3HA Hononnumenvroe npogeccuonanvroe
obpazosanue
no npo¢uwno (mpoh M) He npedycmompeno
®opMma obysenns: ounasn
A3bik(n) oOywennd: pycckuii

Cpoxk(n) oGyuenns: 32 yuemnuie neoenu
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Paszgen 1. O6mas sagopmanns 06 o6pazoparteiLaoll nporpamme

1.1.  Dens (aaHOTanms, muccus) JOII:

OCHOBHOM HeNbl0 JAaHHOM mporpamMbel B pamkax JOII CIIGI'Y sensercas (GoOpMHpOBaHHE
KOMIUIEKCHBIX TEOpeTHUeCKMX M TMNpHKIAfAHBIX 3HaHMH B 00nacTH pexiaMbl M CBasedl ¢
00IIeCTBEHHOCTBIO, 3HAKOMCTBO ¢ OCHOBaMM OpPraHM3alMM peKIaMHOM AEATENBHOCTH H CBA3EH C
00IIecCTBeHHOCTHIO, COBPEMEHHOI KOHLEIIMEH MHTErPHPOBAHHBIX MAPKETHHIOBBIX KOMMYHHKAIHH,
0COOEHHOCTAMH OpTraHH3aliil M JCATENIBHOCTH COBPEMEHHBIX KOMMYHHKALIMOHHBIX areHTCTB.
[TporpamMma OpHEeHTHPOBaHA Ha CITyHIaTeNel, MIMEIOMMX JUIUIOM O BhICIIEeM oOpasoBanuM (6akanaBpa,
CIIELMATHCTA, MarucTpa).

1.2.  KommerenimH, ¢popMHpYeMbIe B pe3yJibTaTe OCBOCHHA IOMOJHHUTENBHOH 06pa3oBaTe/bHON

MPOTPaMMBEI:

Kon

KOMIICTEHIHH HanmeHoBanue U (MnH) onMcaHue KOMIETEHLIMA

JIK-1 CrocOOEH COBEpIIEHCTBOBAaTh M pa3BHBaTh CBOI HHTEJUIEKTyaNbHbI |
OOIEKYIETYPHBIH YPOBEHD
cnoco0eH K CaMOCTOATENIbHOMY OOyYeHHI0O HOBBIM METOJaM HCCIeHOBaHHA, K

JK-2 H3MEHCHHIO HAyYHOTO0 M  HAYYHO-TIPOM3BOACTBEHHOro mpodmiusas  cBoeif
npoheCCHOHAIBHOI JEATEIFHOCTH

JIK-3 crioco0eH HCMOB30BATh HA MPAKTHKE YMEHHMS H HaBbIKM B OpraHH3alMH
HCCIIeIOBATENIHCKUX U NPOEKTHRIX paboT

TIK-4 croco0eH HCMOJNB30BATh HOPMATHBHBIE TMPABOBHIE JOKYMEHTEI B  CBOEH
JeATENbHOCTH

JK-5 cnoco0eH K caMOpa3BHUTHIO, MIOBHIINECHHUIO CBOeH KBau(HKallMi U MacTepcTBa
CrocoOeH HCIIOJIB30BATh OCHOBHBIE IMOJIOKEHHA M METOABI  COLMANBHBIX,

JIK-6 TYMaHHUTapHBIX M DJKOHOMHYECKMX HayK I@IpH pEemIeHHM COLMAIBHBEIX H
npodeccHOHANBHBIX  3a1a4y, Ccnocobed aHAJM3UpOBaTh COHMANBHO-3HAYHMBIC
npoGneMbl | MPOIECCHI

JK-7 criocobeH pabotats ¢ MHpopMalmeil B ri100aTbHBIX KOMIBIOTEPHBIX CETAX
CmocoGeH  CaMOCTOSATENbHO IMpHOOpeTaTh ¢ TOMOMBIO  HH(POpMalMOHHBIX

JIK-8 TEXHOJIOTHIi ¥ WCIONB30BaTh B MNpPAaKTHYECKOM AEATCIIBHOCTH HOBBIE 3HAHHMA H
YMEHHA, B TOM YHCJIE B HOBHIX O0JIacTAX 3HAHMH, HEOCPEACTBEHHO HE CBA3AHHBIX
co chepoil AeATETHLHOCTH

JIK-9 criocobeH K Mpo)eCCHOHANBHOM HKCIUTyaTallid COBPEMEHHOrO OGOpYZOBaHHA H
npuGopoB

JIK-10 crnocobeH IJIaHWPOBATE W OCYIIECTRIMTH KOMMYHHMKALMOHHBIE KaMIIAHUH M
MEPONPHATHA
cnocoGeH YNpaBiATh MPOLECCAMHM CTpaTerM4ecKoro IUIaHUpOBaHMSA, IOATOTOBKH,

JAK-11 TBOpYECKOiT mpopaboTKM ¥ peanu3alid KOMMYHUKAI[MOHHBIX IporpaMMm H
MeponpuATHii, 0becrieYBaTh HX Ka4ecTBO U 3¢ PeKTHBHOCTh

JIK-12 crocobeH OCYMIECTRIIATE KOPPEKTHPOBKY H KOHTPOIL ~KOMMYHMKAUMOHHEIX
MPOTrPaMM M MEPOTIPHATHI

JIK-13 criocobeH paspabareiBaTh CTpaTerHieckue KOHUENM U GH3HEC-TUIAHBI HPOEKTOB,
OCYIIECTBIATh PYKOBOACTBO MPOESKTHOM AE€ATEIHHOCTHIO

JK-14 c110co0€eH K BEIpaboTke HeCTaAHOAPTHHIX peleHHH

JIK-15 crocobeH pa3pabarTeiBaTh IUIAHBI W IPOrpaMMBI MHHOBALIMOHHOMN [EATEBHOCTH,
TEXHHKO-KOHOMHUYECKHE 0O0CHOBaHHMA HHHOBALHOHHBIX IPOEKTOB
croco0eH ONpeAeNiaTh CTpaTeTHYECKUe Ll M PYKOBOOUTH ITPOEKTHPOBAHRUEM,

AK-16 TJIaHAPOBAaHHEM, TIOJFOTOBKOM M peanm3anieil KOMMYHHKAI[MOHHBIX KaMMaHWH M
MEPpOTIPHATHIA
crocobeH  OHEHMBATh KadecTBO H  3Q(EeKTHBHOCTE TIPOEKTOB C YYETOM

AK-17 BO3MOJKHOCTEH MCIIOE30BAHUA COBPEMEHHEBIX METOMOB HX pealM3aliii, KOHTPOoud H
KOPPEKTHPOBKHU

JIK-18 cnoco6eH HCIONB30BaTh BJIEMEHTHl SKOHOMHYECKOTO aHAIN3a B IIPAKTHYECKOM

ACATCIIBHOCTH K pa3pa6aTLmaTL TEXHHKO-9)KOHOMHIESCKHE 000CHOBAHUS MMPOCKTOB
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crnoco6eH MHTEPIPETHPOBAT U MPEICTARIATE PE3yJILTaThl HAYYHBIX HCCIIEA0BAHMIA,
JAK-19 COCTAaBJIAThL MPAaKTHYECKHE PpEKOMEHAAIMM Ha HMX OCHOBE, BBIBHTATh
TNPUHLUTNAANEHO HOBBIe TMHOTE3b], IPOrHO3HPOBATh TEHACHIMH

cnocoGeH peann3oBBIBATD 3HAHHA B 00JacTH peKiIaMel M CBa3ed C
00IIEeCTBEHHOCTHIO KaK chepbl mpodecCHOHAIBHOM eI TeIbHOCTH

ITK-20

crocobeH  yd4acTBOBaTh B CO3JaHHMM  3deKTHBHON  KOMMYHHMKAIIMOHHOM
HHOpAaCTPyKTYpel  OpraHM3allid, ofecleYeHWM BHYTpeHHeli W  BHemHeMH
KOMMYHMKalUMM, B TOM 4YHCI€ C TrOCYJapCTBEHHBIMH YUPEKICHHIMH,
o6ImECTBEHHEIMH  OPraHU3alMiMH, KOMMEPYECKHMH CTPYKTypaMH, CpeACTBaMH
MaccoBoit HMHGOpPMauUMM; Y4YacTBOBaTh B (POPMHPOBAaHMH M HOANCPKAHHH
KOpNOPATHBHOMN KYJIbTYPHI

JIK-21

cnoco6eH OpraHu30BaTh NOATOTOBKY K BBIIYCKY, TPOM3BOJACTBO M paclpOCTpaHeHHE
peKIaMHOM TNPOAYKUIMH, BKIIOYasd TEKCTOBEIE MW rpadudeckme, paboume u
TIPE3CHTAlMOHHBIE MaTepHaAIbl B paMKaX TPaJULMOHHBIX H COBpPEMEHHEBIX CPEACTB
pEKIIaMBI

JIK-22

crniocobeH co3/aBaThb TeKCTHI W IOKYMEHTHI, HCHOJIb3yeMble B cdepe cmaseit ¢
AK-23 OOMIECTBEHHOCTHI0O M peKIaMbl, BlafeeT  HAaBHIKAMH  JIMTEPATYPHOIrO
PeAAKTHPOBAHUA, KONMPANTHHTA

cnocobeH OpraHW3oBaTh M INPOBECTH MApKETHHIOBHIE HMCCIEHOBAHUA C LENBIO
COCTaBJICHHS NpPOTHO3a Pa3BUTHA PBHIHKA, €r0 €MKOCTH M AWHAMHMKH Clpoca H
npeAnodTeHui MoTpeGuTeNeii H pa3spaGoTKH Mep 10 MOBLIMICHHIO €€ KOHKYPEHTHOM
HO3HLMH

JIK-24

JK-25 croco0eH K MeMaNIaHHPOBAHHIO

CrnocobeH  NMOATOTOBUTE MPOEKTHYIO NOKYMEHTALHIO (TEXHHKO-3KOHOMHYECKOE
JOK-26 000CHOBaHME, TeXHMYECKOe 3aJaHHWe, OM3HEC-IUIaH, KpeaTHBHBIA  OprHd,
COTVIAIICHHE, NOTOBOP, KOHTPAKT M Ap.)

1.3. TpeGoanus K TIPodecCOpCKO-NPENONABaTEILCKOMY COCTaBY, HEOOXOOMMOMY Ui
peanu3anmy o6pa3oBaTeNbHOM POrpaMMBI:

K npoBeneHHMIO 3aHATHI NPHBIEKAIOTCS NMpPENONABATEM, HMEIOIIHE YYCHYIO CTENeHb W/HIIH yUYeHOe
3BaHME, HMEIOMME OMNBIT IUIAHMPOBaHWA M OpraHM3alMe YueOHOro mpomecca, a TaKKe
NpenoAaBaTeIM-NIPaKTHKH, BeIYIHE CIICLIMAIMCTEL B 00JIACTH CTPATErHIECKUX KOMMYHHKALIHIA.

14. Vcnopus peammsamuy, fenaomue JAOIl yHuKanbHOM WM JalOm{e JOTIONHHUTEIIbHBIE
KOHKYpPEHTHBIE NIPEUMYIIeCTBa Ha PhIHKE 00pa30BaTeIbHBIX YCIyT:

HecoMHEHHBIM AOCTOMHCTBOM IIPOTrpaMMbI SBIAETCA TO, YT0 OHa INOCTPOCHA Ha IPHHIUMAX
MHTEpaKTHBHOCTH: BKIIOYaeT AaKTUBHOE Y4YacTHe B JMCKYCCHAX, KpPHTHYECKOE OTHOIICHHEe K
nony4yaeMoii mHGOpMAaIMy, YMEHHEe U )KelaHHWe 3aJaBaTh BONPOCH! UIA MPEOHOJICHHS BBIABIAEMBIX
MPOTUBOPEYHIA.

1.5. Bo3MoxHble MoOZeNH OCOOEHHOCTH pealHzaliM  (NapauieibHOE, JAMCTAHIMOHHOE,
3/1eKTpoHHOE 00y4eHMe, cereBad popMa 0OyueHHA U [p., €CIH €CTh): HE IpeAyCMOTPEHO.
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Pazgen 2. Ta6aema COOTBETCTBHHE [EHCTBYWIIHX HPO(ecCHOHAJILHELIX CTAaHAAPTOB
HAaNpPaBJ/ICHHIO OATOTOBKH
HaumeHoBaHue
Kon
npo¢heCCHOHAIIBHOTO
NMpo¢heCCHOHAILHOTO Ob6nactp Bug R
cTaHJapTa no npodeccuoHanbHO | podeccHoHaNbHON ( nocne' IOI —
Kiaccuukanui ZeATeJIbHOCTH JeATeJIbHOCTH o
Munrpyna H3MEHEHHAMH H
I JOTIOJTHEHHAMH)
busnec, nonurrka Pexnamso-
IIpodeccHoHanbHble | M FOCYZApCTBEHHOE | HHGOPMALHOHHAS, ITpodeccroHaIbHBIE
CTaHJapTHI yIIpaBJIeHHe, KOHCAJITHHIOBas; CTaHAapTHI
HE yTBEPHKICHbI COIMAILHO- peKIaMHO- HE YTBEPACHBI
nocyroBas chepa | MPOM3BOACTBEHHAS.




