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B cooTBeTCTBHE ¢ IpHUKa3oM MEPBOro MpopeKTopa no yueOHol, BHey4YeOHOM 1 yueOHo-
MeTtoamdeckoii pabote ot 22.08.2016 Ne 6372/1 «O6 yrBepxaennu Pernamesnra co3faHus H
peanu3aliiyd  JONONHHUTENLHBIX  00pa3oBaTeNbHBIX IporpaMm» (¢ MOCICAYIOIIHMH
U3MEHEHUSAMH U JONOTHEHUSMH )

TIPUKA3BIBAIO:

1. VTeepauTh  y4eOHO-METOAUYECKYIO  JOKYMEHTAlHIO  JOMNOJIHHTENLHOH
o0pazoBaTeNnbHOl MporpaMMbl NpodecCHOHATBHON HEPENOATOTOBKH «PeKiiaMa M CBSA3H C
obmmectsenHOCTHION (mp B1.1073.%) ma 2022/2023 yueGHbIH rox:

1.1. KoMIEeTeHTHOCTHO-OPHEHTHPOBAHHBIN yueOHBIH IIaH (perucTpalOHHEIHA
HoMep 22/1073/1) (Ilpunoxernue Nel);

1.2. Kanenpapusii yueOnsiit rpadpux (IIpunoxenne Ne2);

1.3.  O6myio xapaxrepuctuxy (umadp B1.1073.%) (Ilpunoxenue Ne3).

2. HcnonmusmomeMy 00S3aHHOCTH HadalbHHKA YIPABICHHS IO CBA3AM C
obmectBenHocTRI0 Oroponnukosoi [1.B. obecneunts myGnHKaIuio HACTOAIIETO IPUKa3a Ha
caitre CIIOIY.

3. 3a pa3bpACHEHUEM COICP)KAHWA HACTOAMIErO INpHKasa cledyeT oOpaliarTbest
MOCPENCTBOM cepBHca «BupryanbHas mnpuemHas» Ha caiite CIIGIY x HaYalbHHKY
VYnpaeneHus 06pa3zoBaTeIbHBIX HPOrPaMM.

4. MpennoxkeHust MO W3MEHEHWIO W/WIM JAOMONHEHHIO HACTOAIIErO IIPHKa3a
HANpPaBJIATh Ha apec NEKTPOHHOM No9Th org@spbu.ru.
5. KOHTpOJIb 32 HCIOJIHEHUEM HACTOSIIET0 IPHKa3a OCTaBIISIO 3a COOOH.

OcHoBaHme:  ciyXeOHad  3amucka  awpekropa  LieHTpa  JAOMOJHHTEIBHBIX
o0pa3oBaTeIbHBIX IPOrpaMM H JOBY30BCKOM INOATOTOBKH IIO HANPABICHHAM KypPHATACTHKA
| OpUKIafHbEe KoMMyHEKaud ['opyakoBoit A.A. ot 01.06.2022 Ne 05/1/24-06-17.
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Paspen 1. @opMupyemMblie KOMIEeTeHIHH
1.1.  Kowmnerenmun, ¢hopMupyeMble B pe3yabTare OCBOCHHMS HONMOJHUTENBLHON 0Gpa3oBaTebHON
TPOTPAMMBI:

1

Kon xoMneTeHImn HanmMeHoBaHHe ¥ (M1H) ONACAHHE KOMIIETCHIIHH
AK-1 cI10cO0CH COBEPIIEHCTBOBATE U Pa3BUBATh CBOM MHTE/LIEKTYANBHEIN 1
oOLIEKYTETYPHEIM YPOBEHD
JK-2 cnocobeH K CaMOCTOATENILHOMY 00Y4EHHMIO HOBBIM METOIAM HCCIIEHOBaHHA,

K M3MEHEHMIO HAyYHOTO ¥ HayYHO-TIPOM3BOJCTBEHHOTO MPoduis CBoei
npodecCHOHAIBHONR JeaTe/IbHOCTH

JK-3 croco0eH UCTIONB30BaTh HA IPAKTHKE YMEHHUS M HABLIKH B OPraHH3aLMH
HCCIIeIOBATEIBCKUX W NPOEKTHRIX paboT

JK-4 CHOCOOEH UCTIONb30BaTh HOPMATHRHEIE IPABOBEIE JOKYMEHTHI B CBOCH
JEATENHLHOCTH

JK-5 cnocofeH K caMOpa3BUTHIO, NOBBIIICHUIO CBOEH KBAJTMDHKAIVIM ¥
MacTepcTBa

JK-6 CIocoOeH UCTIOABL30BATE OCHOBHEIE IOJIOXKEHHU M METOIBI COLIMAILHEIX,

IYMaHUATAPHBIX H 5KOHOMHYECKUX HAYK IIPH PEIICHHN COLMAIBHBIX H
NpoGecCHOHATBHEIX 33124, CIOCO0EH aHATH3UPOBATH COLMANBHO-
3HAYMMBbIe IPOGIIEMBI U MIPOLIECCHI

JAK-7 criocobeH paboTatk ¢ HHpopMaIMeil B ITI0GATLHBIX KOMITBIOTEPHBIX CETAX

K-8 CTI0CO0OEH CaMOCTOATENIFHO NPHOOPETATH ¢ OMOLIBIO HHAOPMALIMOHHBIX
TeXHOJIOTHI U HCTIOJIP30BATH B IIPAKTHUECKOM JeITeILHOCTH HOBBIE 3HAHUA
¥ yMEHHA, B TOM YHCJie B HOBBIX 00JIACTAX 3HAHUMA, HEMIOCPEACTBEHHO HE
CBSI3aHHEIX CO cdepoii AeATENEHOCTH

JK-9 cnocobeH k NpodecCHOHATbHOM IKCIUTyaTaui COBPEMEHHOTO
obopynoBanus 1 MpuOOpoB

AK-10 cnocobeH IUIaHUPOBATh U OCYIIECTRIATH KOMMYHHUKAIMOHHBIC KAMIIAaHHUH ¥
MEpOIPUATUS

JAK-11 CHIOCO0EH YIIpasJIATh NMPOLECCaMU CTPATErHHECKOTO IUIAHUPOBAHWS,

TIOJIFOTOBKH, TBOPYECKO# MpopabOTKU U peanu3aliy KOMMYHBUKAIMOHHBIX
NpOrPaMM M MEpPONpUATHii, 00ecneunBaTh NX Ka4ecTBO ¥ 3P (PEKTUBHOCTD

AK-12 cnoco6eH OCyHIeCTRIATh KOPPEKTHPOBKY M KOHTPOJIb KOMMYHHKAIHOHHBIX
MPOrpaMM ¥ MEPOTIPUATHI

JK-13 crocobeH pa3pabaThiBaTh CTpaTernyeckye KOHLEIIMA ¥ GH3HeC-TUIaHBl
MIPOEKTOB, OCYIIECTBIATh PYKOBOJICTBO NMPOCSKTHOMN JIEATEIbHOCTEIO

JK-14 cnoco6eH K BhipaboTKe HECTAHAAPTHBIX PELIEHHH

HAK-15 cnocobeH pa3pabaThiBaTh MJIAHEI ¥ IPOrPaMMBl MHHOBALMOHHOMR
AeATENBHOCTH, TEXHUKO-9KOHOMIYecKkre 000CHOBaHUS MHHOBALHOHHBIX
MPOEKTOB

AK-16 cnocofeH onpesieNsaTh CTpaTerHIecKre ey ¥ PYKOBOAUTh

NPOCKTUPOBAHHUEM, IUIAHHPOBAHNCM, MOATOTOBKOM H peanmaunel‘fl
KOMMYHUKAITHOHHBIX KaMIIaHuil ¥ MngHPHﬂTHfI

JK-17 crocO6eH OLIEHUBATh Ka4ueCTBO U 3QGEKTUBHOCTh IPOEKTOB € YUYETOM
BO3MOJKHOCTEH HCTIOJIB30BaHMs COBPEMEHHBIX METOJIOB MX pealu3alivy,
KOHTPOJISI M KOPPEKTHPOBKH

JK-18 CIOCOOEH HUCIIOIB30BATE ITEMEHTH SKOHOMHYECKOTO aHAIN3a B
MPAaKTHYECKOM AATEALHOCTH H pa3pabaThiBaTh TEXHMKO-3KOHOMHYECKHE
000CHOBaHNA [TPOEKTOB

AK-19 CII0COOEH HHTEPIIPETHPOBATh U NPEACTABIATh Pe3yNbTaThl HAY YHBIX
HCCRAESIOBAHHIM, COCTABNATH IPAKTUYECKUE PEKOMEHAALMY HA HX OCHOBE,
BBIIBUTaTh NPHHLMIHAIBHO HOBBIE THITOTE3L], IPOrHO3MPOBATh TCHACHIIHH

JAK-20 crocobeH pean30BBIBATh 3HAHMA B 00/1aCTH pEeKIIaMbl U CBA3EH ¢
0DIECTREHHOCTHIO KakK Cephl MpodecCHOHANEHON IeATENLHOCTH
JK-21 crioco0eH y4acTBOBATh B CO3aHUY 3P HEeKTUBHOM KOMMYHHKAIMOHHOM

MHGPACTPYKTYPHI OPraHu3alu, o0ecriedeHHH BHYTPEHHEH H BHEIIHEH




KOMMYHHKALIAH, B TOM YHCJE C TOCYJaPCTBEHHBIMH YUPEIKICHHAMHY,
061IECTBEHHBIMU OPraHU3aIMAMU, KOMMEPUYECKUMU CTPYKTYPaMH,
CpelCcTBaMY MaccoBO# HH(MOPMALIK; Y4aCTBOBATh B HOPMUPOBAHUH U
TIOAJEP)KAHNH KOPTIOPATUBHOM KYJIBTYPHI

TIK-22

criocobeH OpraHi30BaTh MOATOTOBKY K BBITYCKY, IPOM3BOACTBO M
pacnpocTpaHeHHe peKIaMHON NPOXYKIHH, BKIIIOYasA TEKCTOBBIE H
rpadudeckie, pabovure U Npe3eHTAHOHHBIE MATEpUANIG] B paMKax
TPaAMIMOHHBIX U COBPEMEHHBIX CPEACTB PeKJIaMbL

JK-23

crocobGeH co3naBaTh TEKCTHL M IOKYMEHTHI, HCTIONb3yeMBIE B cepe CBA3eiH
¢ O0HIECTBEHHOCTBIO H PEKIIaMBI, BJIajiceT HaBbIKAMU JIMTEPATYPHOIO
PEAAKTHPOBaHHs, KONUpalTUHTa

JIK-24

criocobeH OpraHM30BaTh M IPOBECTH MAPKETHHIOBBIE MCCIIENOBAHMS C
LEJIBIO COCTABJIEHHS IPOTHO32 Pa3BUTHA PHIHKA, €70 eMKOCTH H TUHAMHAKM
CIIpoca M MpeAnouTeHnit mnorpebureseil H pa3paboTku Mep No
MOBBIICHUIO €¢ KOHKYPEHTHOM NO3HUIMH

JK-25

CImoco0eH K MEAHAINIAHUPOBAHHUIO

JK-26

cnoco0eH TIOArOTOBUTH MPOEKTHYI0 JOKYMEHTAIMIO (TEXHHUKO-
3KOHOMHYECKOe 000CHOBAHUE, TEXHUYECKOE 3ajaHue, OU3HeC-TUTaH,
KpeaTHBHBbI} Opud, cornanieHue, 10roBop, KOHTPaKT M JIp.)
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Ipunoxenne Ne2

VTBEPKIAEH
HPUKa30M HavaJbHUKA
VYiupasneHus 06pazoBaTebHBIX IPOTPaMM

or E4.C% 2027 No 75‘_93/{

KAJEHJAPHBIN YYEEHBIA I'PA®UK
JIOTIOJIHUTENHLHOM TIpodeCcCHOHANBHOM 00pa3oBaTeNnbHON IporpaMMbl
«PexiamMa u CBA3H ¢ 00IMECTBEHHOCTHIO»

HIndp obpazosaresbHoil nporpammel mudp B1.1073.*

BapuanT peann3annn 1

Ne /n Bui yueGHoH paboThi IpomomxuTebHOCTb,
B IHAX
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2 HUtorosag arrecranusa 1
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Ipunoxenue Ne3

YTBEPXJIEHA
IpPHKa30M HadaJIbHUKa
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Cankr-IleTepOyprekuii rocyaapcTBenRblli yHHBEPCHTET
OBLIASA XAPAKTEPUCTUKA
AONOJMHATENbROM npodeccAOBANLA0H 06pazoBaTeIbHON HpOrpaMmal

Pexnama u cesazu ¢ obugecmeeRHocmbio
Advertising and public relations

Iadp o6pasosarennuoii nporpammer B1.1073.*

HOABHA POrpaMMbl [OII npogheccuoranvroii nepenoozomoexu
NO3HIHA B IHNECH3HA Hononnwumenvroe npogheccuonanvroe
obpazosanue
o rpoduimio (npodussam) He npedycmomperno
dopMma obyaennas: ouHas
SA3bik(n) oGyaennn: Dyccrui

Cpok(a) o6yaenns: 32 yuemnwie Hedenu
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Paspea 1. O6mas uadgopmanusn 06 o6paszoBaTeabHOM Nporpamme
1.1. Llens (annoranms, muccus) JOIT:
OcHoBHOM 1eNbl0 JaHHOH mnporpamMmbl B pamkax JIOII CIIGIY sengercs (HOpMHPOBaHHE

KOMIUICKCHBIX TCOPECTHYCCKUX H MOPHKIAAHBIX 3HaHMii B obaactu PEKIaMbl

OOIIECTBEHHOCTBIO, 3HAKOMCTBO ¢ OCHOBaMH OPraHM3alliM PEKJIaMHON [EeATENBHOCTH M CBs3eH ¢
O0IEeCTBEHHOCTBIO, COBPEMEHHOMH KOHUENLHEH HHTErPUPOBAHHBIX MAPKETUHIOBEIX KOMMYHUKAIHH,
0COOEHHOCTAMH OpraHM3alMd H JEATeNIBHOCTH COBPEMEHHBIX KOMMYHHMKAUMOHHBIX areHTCTB.
IIporpamma opreHTHPOBaHa Ha ClymaTesieii, UMEIOLMX AUILIOM O BriciieM oGpa3oBaHuM (OakanaBpa,
CTieLHaIiCTa, MarucTpa).

1.2. KomnereHuuu, GopMHpyeMble B pe3ysibTare OCBOSHHsS NOIOJHUTENbHOM 0Opa3oBaTepHON

IIPOIpaMMBi:

Kon
HanmeHoBanue ¥ (W) ONMCaHUE KOMIETEHIIMU

KOMITETEHITHI

JIK-1 cnocobeH COBEpIIEHCTBOBaTh ¥ Da3BUBATh CBOM  WHTEIUIGKTYallbHBIH U
06HMIEKYNbTYPHBIH YPOBEHB
cnocobeH K CaMOCTOSTENbHOMY OOYYEeHHIO HOBBIM METONAaM HCCIIEAOBAHMA, K

AK-2 H3MEHEHHIO HAYYHOTO ¥  HAayYHO-TIPOM3BOJACTBEHHOro fipoduis  cBoei
npodeccHOHANEHOH ASTENbHOCTH

JIK-3 cnocobeH HMCHONB30BaTh HAa NPAKTMKE YMEHHWs W HaBHIKM B OpraHu3aluu
HCCJIEI0BATENbCKHX U NPOSKTHBIX paboT

JIK-4 CHOCOOEH MCHONB30BaTh HOPMATUBHBIE TPAaBOBBIE HOKYMEHTHI B CBOEH
HeATENBHOCTH

HK-5 c1ocoOeH K CaMOPa3BUTHIO, TIOBHIIIEHHMIO CBOSH KBATN(HKALWY M MaCTepCTBa
cnocobeH HMCMOJIb30BaTh OCHOBHBIE TIONOMKEHHMS M METOABI COHWANbHBIX,

JIK-6 TYMaHUTApHBIX M SKOHOMHYECKUX HAyK IIPU PpENICHHM COLHANBHBIX H
OpodeCCHOHATIBHBIX  33J]a4, CMOCOOEH aHAIM3HPOBATH COUMATBHO-3HAYHMBIE
npo6i1eMbl H IPOLIECCHI .

JK-7 criocobeH pabotarh ¢ nHpopMalmeil B roGalbHBIX KOMIBIOTEPHBIX CETAX
crnocobeH CcaMOCTOATENBHO NpUOOpeTaTh C TOMOMIBI0 HHGOPMALIMOHHEBIX

K-8 TEXHOJIOTHI M HCIOJB30BAaTh B MPAKTUUECKOH ACATCIBHOCTA HOBBIC 3HAHUA H
YMCHHSA, B TOM 4NCJE B HOBBIX 00JacTSX 3HAaHWM, HEMOCPEACTBEHHO HE
CBA3aHHBIX cO chepoil AeSTeIHHOCTH

JIK-9 cnocobeH K mpo)eCCHOHANBHOM 3KCILTyaTaliiil COBPEMEHHOro 060pyAOBaHMA U
npubopoB

JIK-10 criocobeH TUIAaHMPOBATh M OCYILECTBIATH KOMMYHHMKaUMOHHLIE KaMMaHHWM M
MEPONPHATHS
CNOCO0EH YNPABIIATH TPOLUECCAMHU CTPATErMUECKOro IUIAHMPOBAHHUA, ITOITOTOBKH,

AK-11 TBOpYECKOH NpopadoTKH M peanu3aiil KOMMYHHKAl{HOHHBIX IMPOrpaMM H
MepOoNpHATHH, 00ecieYHBaTh WX KauecTBO U 3QPEeKTUBHOCTD

JK-12 cnocobeH OCYLIECTB/IATL  KOPPEKTHPOBKY ¥ KOHTpONb KOMMYHHKaLIOHHbIX
TIPOTPaMM ¥ MEPOTIPUATHN

K13 ciocoGeH  pa3pabaThiBaTh CTPaTerHYeCKHe KOHLETIMH M OU3HEC-TUIaHBI
ITPOSKTOB, OCYNIECTBIATh PYKOBOJCTBO MPOESKTHOM AEATECILHOCTEIO

AK-14 cnoco0eH K BHpadOTKe HeCTAHJIAPTHHIX pelIeHUiH

JK-15 cnocoben pazpabarbiBaTh TUIAHBI M POrpaMMbl HHHOBALMOHHOH AEATEILHOCTH,
TeXHUKO-9KOHOMUYEeCke 000CHOBAHHS HHHOBALHOHHBIX NIPOEKTOB
cnoco0eH ONpefeNaTh CTpaTerudeckue LedHd H PYKOBOIUTH MPOCKTHPOBAHHMEM,

JAK-16 IUIAHMPOBAHKEM, TIOATOTOBKOW H peain3alueiil KOMMYHHKAHOHHBIX KAMNaHUHA 1
MEpONPUITHIA
crocoGeH OUEHHBATh Ka4eCTBO W 3(PQPEKTHBHOCTP MPOEKTOB C Y4YEeTOM

JK-17 BO3MOJKHOCTEH WCIOJIb30BAHUSL COBPEMEHHBIX METOZOB HX peanusanu,
KOHTPOJIA U KOPPEKTUPOBKH

JIK-18 CIOCOOEH KCIIONB30BATE JIEMEHTH YKOHOMHYECKOTO aHAIH3a B IIPAKTHYECKOM

JCATCIIBHOCTY U paspaGaTmBaTb TEXHUKO-IKOHOMHMYCCKHC 000CHOBaHNS

H cBa3edl ¢
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TIPOEKTOB
crioco0eH  WHTEPNPETHPOBaTL W TPEACTABIATE  pe3yNbTarbl  HAYYHBIX
AK-19 HCCIIEIOBAHUI, COCTaBJIATh NPAKTHYECKHE PEKOMEHIAUMH Ha HX OCHOBRE,
BBIJIBUTATh IPUHLMITHAIGHO HOBBIE THIIOTE3E!, POTHO3HPOBATH TeHICHINH
JK-20 crioco0eH  peanw30BBIBATE 3HAHUA B oOONacTH pekiaMbl M CBA3el ¢

OGIIeCTBEHHOCTHIO Kak cepbl mpodeccHOHATBHOH KeITeTHHOCTH

criocoOeH y4dacTBOBaTh B CO34aHMH 3((eKTHBHOH KOMMYHWKAIMOHHOMN
UHOQPACTPYKTYphl OpraHM3aliH, obecrneueHWH BHYTpeHHell W BHemHel
K21 KOMMYHHKALIMH, B TOM 4YHCIE C TFOCYAApCTBEHHBIMU  YUpEeXKICHHAMHU,

OOIIECTBEHHBIMH OpTraHH3alMAMH, KOMMEPYECKIMH CTPYKTYPaMH, CpeICTBaMH
MaccoBOM HHQpoOpMauMHM;, Y4acTBOBaTh B (OpPMUpPOBAHMM M MOLACPKAHUA
KOPIIOPATHRHOM KYJILTYPHI

Crioco0eH  OpraHM30BaTh  TOArOTOBKY K  BBIYCKY, NPOM3BOJCTBO U
TK-22 pacmpocTpaHeHHe pekIaMHOH TPOMYKLMH, BKIIFOYask TEKCTOBBIE U rpadudeckue,

paboure H TNpe3eHTALWOHHbIE MAaTepuUalbl B pamMKax TPaAHLHOHHBIX U
COBPEMEHHBIX CPEACTB PEKJIAMBI

crocobeH cO37aBaTh TEKCTHl M JOKYMEHTHI, MCHOJIB3yeMble B cdepe cBs3eh ¢
JAK-23 ODImIECTBEHHOCTHI0O M PEKJIaMBl, BNIaficeT HABBIKAMH  JIHTEPaTypHOTO
penakTHpPOBaHUs, KONUpaliTHHTa

cnocobeH OpranM3oBaTk M MNMPOBECCTH MAPKCTUHIOBBIC HCCIICAOBAHHA C LEIbIO
COCTABJICHUA IPOTHO3a PA3BUTHUA PhIHKA, €ro €MKOCTH W JAUHAMHKH CIIpoca U

JAK-24 npeanoureHuit  motpeSureneil u pa3paboTKH Mep 10 MNOBBILICHHIO €€
KOHKYPEHTHOH MO3HIMH
JAK-25 criocobeH K MeIMAIUTAaHUPOBAHHIO
Cnoco0eH TOATOTOBUTH NMPOEKTHYIO MOKYMEHTALMIO (TEXHMKO-3KOHOMHYECKOE
JK-26 0o6ocHOBAHME, TEXHHYECKOE 3afaHHe, OHW3HeC-IUIaH, KpeaTuBHBIK Opud,

COTJIAUICHHE, TOTOBOP, KOHTPAKT U Jp.)

1.3. TpeGoranus Kk mpodeccopcKo-MPEenoAaBATENLCKOMY COCTaBY, HeoOxoouMomy  Jiisd
peanuzanyy o0pa3zoBaTeNbHON MPOrpaMMBbI:

K npoBeieHMIO 3aHATHI NPUBIEKAIOTCA MPETIOAABATENH, UMEIOIE YYCHYIO CTeTIEHh H/WIM y4eHOe
3BaHMe, WMMEIOIKMe ONBIT [UIAHHPOBaHMA M OpraHuzaiMi yuyeOHOro mpomecca, a Takke
npenoJaBaTe/u-MPaKTHKH, BEAyLHe CISHHATUCTEI B 00JACTH CTPATErHYECKMX KOMMY HUKALIHA.

1.4,  Vcenosust peammsamud, apenatomme JIOII yHukaneHOH WM Aarolive MOMONHHUTEILHBIC
KOHKYPEHTHBIE TIPEUMYILECTBA Ha PhIHKE 00pa3oBaTeIbHBIX YCIIYT:

HecOMHEHHBIM JOCTOMHCTBOM TMPOTPaMMEI ABJISETCA TO, HTO OHA MOCTPOCHA HAa MNPHHUMNAX
HHTEPAKTHBHOCTH: BKJIIOYAeT AaKTHBHOE Y4YacTHe B IUCKYCCHAX, KPUTHYECKOE OTHOWIEHHE K
noiryyaeMoii maMOpMaIlY, YMEHHE W JKejlaHue 33JaBaTh BOMPOCHl AJiA MPEOAOJIEHHA BBIABICMBIX
MPOTHUBOPEYMIA.

1.5. Bo3MOXHBIE MOAENH OCOOEHHOCTH peajid3auuu  (IapaliesIbHOE,  THCTAHIHOHHOE,
NEKTPOHHOE o0yteHue, ceTeBas hopMa 00yUEHUS U AP., ECITH €CTh). HE NPEAYyCMOTPEHO.
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Pazgen 2. Tabnrma coOTBeTCTBHE JAelicTBYIomHAX NPodecCHOHANBLHLIX CTaHAAapTOB
HANPABJICHAIO NOATOTOBKHA
Kox HanmeHoBanve
nipo¢ecCHOHATEHOTO
pod)ecCUOHANLHOrO Ob6nacts Bun craHRapTa
CTaHJapTa o npodeccHOHANBHOM | mpodeccuoHaNbHON P
{c nocneayomuMy
Kknaccupukanuy JeSITeAbHOCTH JEATETLHOCTH
W3MEHCHUSIMH U
Muntpyna
JIOTIOTHEHUAMH)
busHec, monuTHKa PexsnamHo-
IpodeccronanbHble | M rocyAapcTBeHHOe | MH(GbOpMalMOHHAas; TTIpodeccruoHanbHEIE
CTaHIAPTHI YTIpaBICHHUE, KOHC&JITUHIOBas; CTaHJapThl
HE YTBEPKACHHI COLIMANIBHO- PEeKIIaMHO- HE YTBEPKACHBI
JocyroBas cepa | HpOU3BOJICTBEHHAS.




